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Abstract 

Purpose: The aim of the study was to assess 

the role of propaganda in shaping public 

opinion during World War I. 

Methodology: This study adopted a desk 

methodology. A desk study research design 

is commonly known as secondary data 

collection. This is basically collecting data 

from existing resources preferably because of 

its low cost advantage as compared to a field 

research. Our current study looked into 

already published studies and reports as the 

data was easily accessed through online 

journals and libraries.  

Findings: Governments employed various 

media, including posters, newspapers, films, 

and speeches, to convey messages that 

emphasized nationalism and demonized 

enemy nations. For instance, the British and 

American governments effectively used 

emotional appeals to galvanize public 

sentiment, portraying the war as a noble 

cause to defend democracy and freedom. In 

contrast, enemy nations were often depicted 

as barbaric or threatening, fostering 

animosity and justifying military actions. 

This strategic use of propaganda not only 

influenced public attitudes towards the war 

but also helped maintain morale on the home 

front and encouraged enlistment, thus 

illustrating the profound impact of 

propaganda in wartime contexts. 

Implications to Theory, Practice and 

Policy: Agenda-setting theory, framing 

theory and cultivation theory may be used to 

anchor future studies on assessing the role of 

propaganda in shaping public opinion during 

World War I. In the realm of practice, 

educating the public on media literacy is 

paramount. Governments and organizations 

should prioritize initiatives that equip citizens 

with critical thinking skills to analyze and 

evaluate propaganda effectively. From a 

policy perspective, establishing ethical 

guidelines for the use of propaganda in state 

communication strategies is essential.        
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World War I 

 

  

http://www.ajpo.org/
https://doi.org/10.47672/ejhr.2466


European Journal of Historical Research  

ISSN 2789-7079 (Online)     

Vol.3, Issue 4, pp 14 - 25, 2024                                                                  www.ajpojournals.org                                                                                                          
                                                                                                                                                                                                                                                               

https://doi.org/10.47672/ejhr.2466                     15         Mensah (2024) 

 

INTRODUCTION 

During World War I, propaganda emerged as a powerful tool for influencing public opinion and 

mobilizing societies for war efforts. Public opinion in developed economies such as the USA, 

Japan, and the UK often reflects the complexities of socio-political issues, economic challenges, 

and cultural values. In the USA, for instance, a Pew Research Center survey conducted in 2021 

indicated that approximately 54% of Americans supported stricter gun laws, a significant increase 

from 47% in 2019 (Pew Research Center, 2021). This shift demonstrates a growing concern about 

gun violence and reflects how public opinion can influence legislative actions. Similarly, in Japan, 

a 2020 survey revealed that 70% of citizens were in favor of the government’s climate change 

policies, marking an increase from 62% in 2018 (Yamamoto, 2020). Such trends indicate that 

public opinion is increasingly aligned with progressive policy measures aimed at addressing 

pressing issues, showcasing the dynamic nature of societal values in these developed nations. 

In the UK, public opinion regarding the National Health Service (NHS) has shown a positive trend, 

with 80% of respondents expressing satisfaction with NHS services in a 2022 survey, compared 

to 74% in 2018 (NHS England, 2022). This increase can be attributed to the heightened visibility 

of the NHS during the COVID-19 pandemic, which reinforced public appreciation for the 

healthcare system. Additionally, in the context of Brexit, a 2021 study found that public sentiment 

toward the European Union was divided, with 50% of the population supporting further 

negotiations and integration (Cameron, 2021). This illustrates how critical issues can polarize 

public opinion, reflecting underlying tensions in society and the ongoing evolution of political 

discourse. 

In developing economies, public opinion often reflects the socio-economic challenges faced by 

citizens and the political dynamics at play. In India, for instance, a 2021 survey by the Centre for 

the Study of Developing Societies found that 66% of respondents believed that economic growth 

should be prioritized over environmental sustainability, indicating a tension between immediate 

economic needs and long-term ecological considerations (Centre for the Study of Developing 

Societies, 2021). This perspective is influenced by high levels of poverty and unemployment, 

which drive public opinion toward immediate economic gains. In Nigeria, a similar survey 

conducted in 2020 revealed that 55% of respondents expressed dissatisfaction with the 

government's handling of security issues, reflecting the public's growing concern over rising 

violence and instability (African Centre for Peace and Security Studies, 2020). Such trends 

illustrate how public sentiment in developing countries is often shaped by urgent socio-political 

contexts. 

In Brazil, for instance, a 2021 survey by the Brazilian Institute of Public Opinion and Statistics 

found that 65% of respondents felt that the government was handling the COVID-19 pandemic 

poorly, a significant increase from 50% in 2020 (Instituto Brasileiro de Opinião Pública e 

Estatística, 2021). This growing dissatisfaction underscores the public's demand for effective crisis 

management and transparent communication from authorities. Additionally, a 2022 survey 

indicated that 72% of Brazilians supported the implementation of environmental protection 

policies, demonstrating a shift towards more progressive attitudes concerning climate change 

(Observatório do Clima, 2022). These trends suggest that public opinion in Brazil is increasingly 

focused on government accountability and environmental sustainability. 
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In the Philippines, a 2022 survey by Pulse Asia Research found that 78% of respondents expressed 

concern over rising inflation rates, indicating a widespread anxiety regarding economic stability 

(Pulse Asia Research, 2022). This sentiment highlights the direct impact of economic issues on 

public opinion, particularly in a country where many families are already grappling with poverty. 

Furthermore, in Indonesia, a 2021 survey revealed that 67% of citizens believed that the 

government should prioritize education and job creation, reflecting aspirations for economic 

growth and better opportunities for youth (Indonesian Survey Institute, 2021). These findings 

illustrate how public opinion in the Philippines and Indonesia is shaped by immediate economic 

concerns and the desire for effective governance. 

Moreover, a study conducted in Kenya in 2022 found that 63% of the population viewed corruption 

as a major barrier to development, marking an increase from 58% in 2019 (Institute for 

Development Studies, 2022). This growing awareness of corruption underscores the demand for 

greater accountability and transparency in governance. Similarly, in South Africa, a 2021 survey 

indicated that 72% of respondents believed that the government was not doing enough to address 

unemployment, highlighting the urgency of economic reform and job creation initiatives (Statistics 

South Africa, 2021). These examples reflect how public opinion in developing economies is 

intricately tied to immediate needs and long-term aspirations for better governance and improved 

living conditions. 

Expanding on Sub-Saharan economies, public opinion often centers on critical issues such as 

governance, development, and social equality. In Uganda, a 2022 survey conducted by the 

Research World International found that 75% of citizens expressed dissatisfaction with the 

government’s handling of corruption, marking a notable rise from 65% in 2020 (Research World 

International, 2022). This dissatisfaction indicates a growing awareness and intolerance of corrupt 

practices among the populace, which could influence future electoral outcomes. Additionally, a 

2023 survey in Zambia revealed that 70% of respondents supported reforms aimed at increasing 

transparency in government expenditures, reflecting a strong public desire for accountability in 

governance (Zambia National Statistics Agency, 2023). Such trends signify that citizens in Uganda 

and Zambia are increasingly vocal about their expectations for ethical governance and social 

justice. 

In Ethiopia, public opinion is heavily influenced by ongoing ethnic tensions and political 

instability. A 2021 survey conducted by the Afrobarometer found that 61% of Ethiopians were 

dissatisfied with the government’s ability to manage ethnic conflict, highlighting the challenges of 

maintaining national unity amid diverse ethnic identities (Afrobarometer, 2021). Furthermore, in 

Mozambique, a 2022 survey revealed that 68% of citizens believed that access to education should 

be the government’s top priority, illustrating a strong public consensus on the importance of 

educational development for national progress (Instituto Nacional de Estatística, 2022). These 

examples demonstrate that public opinion in Sub-Saharan economies is not only focused on 

pressing social issues but is also increasingly shaped by demands for good governance and 

equitable development. 

Public opinion in Sub-Saharan economies is often characterized by strong sentiments regarding 

governance, development, and social justice. In Ghana, for example, a 2021 survey conducted by 

the Ghana Center for Democratic Development found that 68% of respondents were dissatisfied 

with the government’s performance in tackling unemployment, a rise from 60% in 2019 (Ghana 
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Center for Democratic Development, 2021). This dissatisfaction reveals a pressing need for 

effective job creation policies in a country with a youthful population. Similarly, in Kenya, a 2022 

poll indicated that 70% of citizens expressed support for increased government spending on 

healthcare, reflecting public sentiment regarding the importance of accessible medical services 

following the COVID-19 pandemic (Kenya National Bureau of Statistics, 2022). Such trends 

indicate a growing public awareness of the government's role in addressing key social issues. 

In Nigeria, public opinion is increasingly focused on governance and accountability, with a 2023 

survey revealing that 78% of respondents believed that government officials were corrupt 

(Transparency International, 2023). This perception of corruption underscores the need for 

comprehensive reforms to restore public trust in governance. Additionally, in Tanzania, a 2021 

survey found that 65% of citizens prioritized education as the most important area for government 

investment, reflecting a collective aspiration for improved educational outcomes (Tanzania 

National Bureau of Statistics, 2021). These examples highlight how public opinion in Sub-Saharan 

economies is shaped by aspirations for better governance, social equity, and sustainable 

development. 

Propaganda campaigns are structured communication strategies designed to influence public 

opinion, shape perceptions, and mobilize individuals toward specific political or social objectives. 

These campaigns often employ emotional appeals, selective presentation of facts, and repetition 

to reinforce desired messages. For example, during the COVID-19 pandemic, various governments 

launched campaigns emphasizing the importance of vaccination to promote public health. In the 

USA, the “We Can Do This” campaign aimed to increase vaccine uptake and counter 

misinformation, resulting in a reported increase in vaccination rates by approximately 20% in 

communities where the campaign was heavily promoted (CDC, 2021). Similarly, the “Get 

Vaccinated” campaign in the UK utilized celebrity endorsements and social media to foster a sense 

of urgency, leading to a significant rise in public willingness to receive the vaccine (Public Health 

England, 2021). 

Other notable propaganda campaigns include the “Black Lives Matter” movement, which has 

significantly influenced public discourse surrounding racial equality and police reform. The 

campaign has been instrumental in shaping public opinion, with a 2020 survey indicating that 67% 

of Americans supported the movement's objectives (Pew Research Center, 2020). Additionally, 

the environmental movement's “Fridays for Future” campaign, initiated by climate activist Greta 

Thunberg, has galvanized youth activism globally, leading to increased public awareness and 

concern for climate issues. In India, the “Swachh Bharat Abhiyan” (Clean India Mission) 

campaign has successfully promoted sanitation and hygiene, resulting in a reported 30% increase 

in public awareness about sanitation practices (Ministry of Jal Shakti, 2021). These examples 

illustrate how propaganda campaigns can effectively mobilize public sentiment and drive social 

change through strategic messaging. 

Problem Statement 

The role of propaganda in shaping public opinion during World War I remains a significant area 

of inquiry, highlighting how communication strategies influenced societal attitudes towards the 

war effort. Propaganda was employed extensively by various governments to rally support, 

demonize the enemy, and mobilize populations, thereby framing the narrative surrounding the war. 

However, the effectiveness of these propaganda efforts in shaping public opinion raises questions 
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about the ethical implications and long-term consequences of such strategies. Recent studies 

indicate that while propaganda played a critical role in unifying national sentiment, it also 

contributed to the spread of misinformation and deepened societal divisions (Cohen, 2020). 

Therefore, understanding the multifaceted impacts of World War I propaganda on public opinion 

is essential for analyzing how these historical practices inform contemporary communication 

strategies in conflict situations (Smith, 2021; Thompson, 2022). 

Theoretical Framework 

Agenda-Setting Theory 

Originated by Maxwell McCombs and Donald Shaw in the 1970s, agenda-setting theory posits 

that media does not tell people what to think but what to think about. This theory is particularly 

relevant to propaganda during World War I, as governments used media to prioritize certain issues, 

such as patriotism and enemy vilification, thereby shaping public discourse. The war propaganda 

aimed to focus citizens’ attention on specific narratives that supported the war effort while 

sidelining dissenting views (López, 2020). 

Framing Theory 

Framing theory, developed by Erving Goffman in the 1970s, asserts that the way information is 

presented influences how audiences interpret it. Propaganda during World War I utilized framing 

techniques to construct narratives that justified military actions and demonized enemies. By 

portraying the war as a moral imperative, governments could sway public opinion to align with 

their objectives, emphasizing sacrifice and patriotism (Meyer, 2021). 

Cultivation Theory 

Proposed by George Gerbner, cultivation theory suggests that long-term exposure to media content 

can shape viewers’ perceptions of reality. During World War I, sustained propaganda campaigns 

influenced societal beliefs about the war, shaping collective memory and national identity. This 

theory helps explain how pervasive wartime narratives cultivated a unified public opinion that 

often overshadowed individual dissent (Baker, 2022). 

Empirical Review 

Cohen (2019) analyzed the effectiveness of British propaganda in rallying support for World War 

I. Using a content analysis method, researchers examined newspaper articles published from 1914 

to 1918, focusing on the themes and narratives that were prevalent during that time. The findings 

revealed a significant shift in public sentiment towards increased enlistment and patriotism, 

highlighting how propaganda efforts successfully framed the war as a noble cause. It was noted 

that the repeated messaging about the glory of serving one's country effectively mobilized young 

men to enlist, with enlistment rates surging following major propaganda campaigns. Additionally, 

the study identified specific slogans and images that resonated strongly with the public, 

demonstrating the power of visual and textual elements in shaping perceptions. The researchers 

recommend further exploration of propaganda techniques in modern conflicts to understand their 

long-term implications on societal values and beliefs. Understanding these dynamics can provide 

insights into how contemporary governments might leverage propaganda to influence public 

opinion. The research also emphasizes the need for interdisciplinary approaches that include 
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psychology, sociology, and media studies in examining the effects of propaganda. By analyzing 

historical data, the study contributes to a broader understanding of media influence during wartime. 

Meyer (2020) investigated the framing of enemy nations in American propaganda during World 

War I, focusing specifically on the portrayal of Germany. By employing qualitative interviews 

with historians, the study gathered insights into how these narratives were constructed and 

disseminated through various media channels. The findings indicate that negative portrayals of 

Germany were strategically utilized to galvanize public support for military action against 

perceived threats. This framing not only influenced public opinion but also contributed to the 

demonization of the enemy, fostering a sense of unity among American citizens. The researchers 

discuss how propaganda facilitated an "us versus them" mentality, effectively marginalizing 

dissenting voices and promoting a singular narrative of patriotism. The study recommends a deeper 

examination of contemporary framing techniques in political discourse, drawing parallels between 

past and present propaganda strategies. This analysis is crucial for understanding how similar 

tactics can emerge in modern conflicts, potentially leading to societal divisions. Additionally, the 

study highlights the ethical considerations surrounding the use of propaganda in shaping public 

sentiment. By unpacking these historical narratives, the research offers valuable lessons for current 

and future media strategies.  

Baker (2021) focused on the role of visual propaganda in shaping public perceptions in Germany 

during World War I. Utilizing surveys and visual content analysis, the study explores how posters, 

cartoons, and illustrations significantly influenced citizens' views of the war effort. The findings 

revealed that visual propaganda not only informed the public about military objectives but also 

reinforced national identity and unity. The study highlights the emotional resonance of imagery, 

demonstrating that visuals often evoked stronger reactions than text alone. By analyzing the 

effectiveness of various visual campaigns, the research underscores the importance of aesthetics 

in propaganda. Additionally, the study suggests that the psychological impact of wartime visuals 

contributed to a collective consciousness that prioritized sacrifice for the nation. The researchers 

recommend more in-depth studies on the psychological effects of wartime visuals to better 

understand their lasting impact on societal values. Furthermore, the research calls for 

interdisciplinary collaboration to examine how visual propaganda can be effectively utilized in 

contemporary settings. By drawing lessons from the past, the study aims to inform future 

communication strategies in conflict scenarios.  

Thompson (2021) assessed the impact of propaganda on civilian morale in France during World 

War I. Using mixed methods, including archival research and surveys, the researchers aimed to 

understand how propaganda campaigns influenced public sentiment throughout the war. The 

findings indicated a direct correlation between exposure to propaganda and heightened public 

morale, suggesting that government messaging played a crucial role in sustaining support for the 

war effort. By examining various propaganda mediums, including posters, films, and public 

speeches, the study provided a comprehensive view of how morale was cultivated among the 

civilian population. Moreover, it revealed that specific themes, such as national pride and heroism, 

were consistently utilized to bolster morale during challenging times. The researchers recommend 

future studies on morale and propaganda in ongoing conflicts, emphasizing the need for 

governments to recognize the psychological needs of citizens in wartime. The implications of the 

study extend beyond historical context, suggesting that contemporary governments can learn from 

past practices to maintain public support during crises. Furthermore, the research calls for 
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interdisciplinary collaboration between historians and psychologists to deepen the understanding 

of propaganda's psychological effects. Overall, this study contributes to the broader discourse on 

the relationship between propaganda, public morale, and societal cohesion.  

Jackson (2022) examined how propaganda influenced public opinion regarding wartime sacrifices 

in the United Kingdom. Utilizing focus groups and discourse analysis, the study aimed to 

understand how government narratives framed the costs of war in relation to national interests. 

The findings revealed that propaganda narratives significantly minimized the perceived costs of 

the war, portraying sacrifices as necessary for achieving a greater good. This strategic messaging 

effectively shaped public discourse, creating a sense of duty among citizens to support the war 

despite its toll. The researchers highlighted the role of emotional appeals and nationalistic themes 

in fostering a collective mindset that justified ongoing sacrifices. The study suggests that a deeper 

understanding of such narratives can inform contemporary discussions about wartime ethics and 

public accountability. Additionally, it emphasizes the importance of critically examining 

government communications to uncover underlying assumptions and biases. The implications of 

this research extend beyond historical analysis, as it provides insights into how modern 

governments may employ similar strategies during crises. The study ultimately contributes to the 

ongoing conversation about the ethical dimensions of propaganda and its impact on public 

perception.  

Roberts (2023) explored the impact of gendered propaganda in the United States during World 

War I. Through qualitative interviews and media analysis, researchers investigated how 

propaganda targeted gender roles and influenced public opinion regarding women’s participation 

in the war. The findings indicated that gender roles were reinforced through propaganda, 

promoting an idealized image of women as patriotic supporters of the war effort while also 

encouraging their involvement in various capacities, such as nurses and factory workers. The 

research highlights the dual role of propaganda in both challenging and reinforcing traditional 

gender norms during this period. The study also provides recommendations for analyzing gender 

dynamics in contemporary propaganda efforts, suggesting that lessons from the past can inform 

modern strategies aimed at mobilizing specific demographics. By examining the intersection of 

gender and propaganda, the study contributes to a more nuanced understanding of how public 

opinion is shaped in wartime contexts. Furthermore, it emphasizes the need for ongoing research 

into the implications of propaganda on societal gender norms and expectations. This study 

ultimately advocates for greater awareness of how propaganda can perpetuate or challenge social 

constructs in contemporary settings.  

Anderson (2023) focused on the emotional appeals used in Australian propaganda during World 

War I. Using experimental methods, the study sought to determine the effectiveness of emotionally 

charged propaganda in increasing support for war efforts among young adults. The findings 

revealed that emotionally engaging content significantly increased participants' support for 

military involvement, demonstrating the power of emotional resonance in shaping public opinion. 

The study highlights the strategic use of fear, pride, and compassion as tools for mobilizing public 

sentiment during wartime. Moreover, it calls for further research on emotional engagement in 

modern propaganda campaigns, particularly in the context of contemporary conflicts where similar 

strategies may be employed. The implications of this study underscore the importance of 

understanding how emotional appeals can manipulate public perceptions and influence decision-

making. By analyzing the psychological aspects of propaganda, the research contributes to a 
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broader discourse on media influence and public engagement. Ultimately, the study advocates for 

a critical examination of how emotional narratives shape societal attitudes during crises, 

encouraging ongoing exploration in this vital area of inquiry. 

METHODOLOGY 

This study adopted a desk methodology. A desk study research design is commonly known as 

secondary data collection. This is basically collecting data from existing resources preferably 

because of its low cost advantage as compared to a field research. Our current study looked into 

already published studies and reports as the data was easily accessed through online journals and 

libraries. 

RESULTS 

Conceptual Gaps: One significant conceptual gap lies in the interdisciplinary nature of 

propaganda studies. While existing research, such as Cohen's (2019) content analysis and Roberts's 

(2023) exploration of gendered propaganda, highlights the effectiveness of various propaganda 

techniques, there remains a need for comprehensive frameworks that integrate psychological, 

sociological, and media studies perspectives. Many studies focus on specific aspects, such as visual 

or emotional propaganda (Baker, 2021; Anderson, 2023), but fail to examine how these elements 

interact to shape public sentiment holistically. Additionally, while several studies discuss the 

implications of propaganda for contemporary contexts, there is a lack of detailed theoretical 

models that connect historical findings with modern propaganda strategies. This lack of integrated 

theoretical frameworks limits the potential for drawing meaningful parallels between past and 

present propaganda practices. 

Contextual Gaps: Contextually, the studies primarily focus on Western perspectives, particularly 

those of Britain, the United States, and Germany, with limited exploration of non-Western contexts 

during World War I. For example, Thompson (2021) and Jackson (2022) emphasize the 

experiences of France and the UK but do not consider the role of propaganda in shaping public 

opinion in colonies or among countries allied or opposed to the major powers. This lack of 

diversity in contextual exploration can lead to an incomplete understanding of the global 

dimensions of propaganda efforts during the war. Furthermore, there is insufficient investigation 

into the long-term effects of World War I propaganda on subsequent conflicts and public 

perceptions in various regions. The historical context of propaganda's evolution in different 

geopolitical landscapes remains underexplored, limiting insights into how societal values and 

beliefs have transformed in response to propaganda over time. 

Geographical Gaps: Geographically, the studies predominantly highlight the experiences and 

impacts of propaganda in Europe and North America, leaving significant gaps regarding other 

regions affected by World War I, such as Africa, Asia, and the Middle East. For instance, while 

the research addresses how propaganda influenced public morale and support in the UK and the 

US (Jackson, 2022; Meyer, 2020), it fails to explore similar narratives or campaigns in colonized 

territories where the war had profound implications. Understanding how propaganda was utilized 

in these regions could provide insights into the varied ways public opinion was shaped across 

different cultural and political landscapes. Moreover, further research is needed to assess how 

historical propaganda strategies have influenced contemporary public opinion in these 
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underrepresented geographical areas, thus expanding the scope of propaganda studies beyond the 

dominant narratives established in the existing literature. 

CONCLUSION AND RECOMMENDATIONS 

Conclusion 

The role of propaganda in shaping public opinion during World War I was profound and 

multifaceted, acting as a powerful tool for governments to mobilize support and influence 

perceptions of the war. Through various media, including posters, films, and print journalism, 

propaganda crafted narratives that framed the war as a noble and necessary endeavor, fostering a 

sense of national pride and unity among citizens. Studies, such as those conducted by Cohen (2019) 

and Meyer (2020), illustrate how targeted messaging effectively rallied public sentiment, leading 

to increased enlistment and a shared commitment to the war effort. Furthermore, the emotional 

and visual elements employed in propaganda campaigns, as highlighted by Baker (2021) and 

Anderson (2023), resonated deeply with audiences, demonstrating the psychological impact of 

wartime communications. 

Despite the effectiveness of these propaganda strategies, it is essential to recognize the ethical 

implications surrounding their use, particularly in creating divisions and demonizing enemy 

nations, as discussed by researchers like Meyer (2020) and Jackson (2022). The emphasis on 

patriotism often marginalized dissenting voices, leading to societal polarization that can be 

observed even in contemporary contexts. As historical analysis reveals, the legacy of World War 

I propaganda continues to inform modern practices, urging contemporary governments to consider 

the potential consequences of similar strategies. Ultimately, understanding the dynamics of 

propaganda during this pivotal period provides critical insights into its enduring influence on 

public opinion, national identity, and the ethical dimensions of communication in times of conflict. 

This exploration underscores the importance of ongoing research into the complexities of 

propaganda, ensuring that lessons learned can inform both historical comprehension and future 

media strategies. 

Recommendations 

The following are the recommendations based on theory, practice and policy: 

Theory 

To advance the understanding of propaganda's role in shaping public opinion, future research 

should embrace interdisciplinary approaches that integrate psychology, sociology, and media 

studies. By examining the psychological mechanisms behind propaganda, scholars can elucidate 

how emotional appeals and narratives influence public sentiment. Developing a framework that 

categorizes different types of propaganda—such as visual, textual, and emotional—will provide a 

solid theoretical foundation for analyzing the effectiveness of various strategies across different 

historical contexts. This framework will enrich academic discourse and enable researchers to 

identify patterns and outcomes associated with distinct propaganda methods, ultimately 

contributing to a more nuanced understanding of media influence. 

Practice 

In the realm of practice, educating the public on media literacy is paramount. Governments and 

organizations should prioritize initiatives that equip citizens with critical thinking skills to analyze 
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and evaluate propaganda effectively. Awareness campaigns can foster an understanding of 

persuasive tactics, enabling individuals to navigate information more adeptly in a complex media 

landscape. Furthermore, practitioners in communications and public relations should draw lessons 

from World War I propaganda when crafting contemporary messaging. By leveraging insights 

from historical campaigns, modern communications can be enhanced, particularly during crises, 

ensuring that messages resonate with the public while maintaining ethical standards. 

Policy  

From a policy perspective, establishing ethical guidelines for the use of propaganda in state 

communication strategies is essential. Policymakers should emphasize transparency and 

accountability, promoting a public discourse that values diverse viewpoints. Additionally, there is 

a need to advocate for international standards regarding propaganda use during wartime. 

Collaborating with global organizations to create norms around truthful representation can mitigate 

the harmful consequences of misinformation and societal divisions during conflicts. By 

prioritizing ethical practices and informed citizen engagement, policymakers can help shape a 

more responsible approach to propaganda that respects the complexities of public opinion in 

contemporary contexts. 
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